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Projects MRS — The Market Research Society

The Market Research Society (MRS)

Overview

The Market Research Society (MRS) is the UK professional body for research, insight and analytics.
They recognise 5,000 individual members and over 500 accredited Company Partners in over 50
countries who are committed to delivering outstanding insight. As the regulator, they promote the
highest professional standards throughout the sector via the MRS Code of Conduct.

AMA were originally commissioned to create and manage the MRS website in 2003. Since then, we
have been involved with many of MRS’s web systems. These websites have been created to exactly
match the designs and specifications from MRS. The most current changes have seen multiple
smaller sites brought together into different areas of the main MRS site. A single sign-on has been
implemented to allow users to move seamlessly between MRS’s sites. AMA have provided SEO and
tracking. As the websites and systems are running on AMA’s Strata CMS we have been able to
provide MRS with an admin area allowing them to add and manage the content of the website.
Content that can currently be managed includes text, images, videos, internal and external links,
styling and the ability to move content on or offline.

AMA have also been involved in the typesetting of MRS publications such as the Research Buyers
Guide. We have also been able to help MRS move the data from publications such as the Research
Buyers Guide into a searchable online environment as the company moves away from physical
printed versions.

Features
Promotion Site https://www.mrs.org.uk

Commissioned 2003 Research Buyers Guide publication — remote setting
2005 Online Industrial Survey
2008 Corporate site www.mrs.org.uk
2010 Research Buyers Guide publication — online
2012 International Journal of Market Research
2012 Annual Conference / Fair Data — micro sites
2015 Research Live — sister site to www.mrs.org.uk
2017 Corporate site www.mrs.org.uk full redesign and functionality
2020 Market Research Foundation — CPD

Sector Market Research

Location London

Platform AMA DataSet — Strata CMS
Websites

e Bespoke page layout

Bespoke search system

Fully audited

e Full backup of systems and resources
e Server rollover

Content management via admin back end
Single sign on for all websites

Full SEO

Secure servers

AMA DataSet Limited M May 1, 2021 - [0.4]


https://www.mrs.org.uk/
http://www.mrs.org.uk/
http://www.mrs.org.uk/
http://www.mrs.org.uk/

Projects MRS — The Market Research Society

Sample pages from the MRS website mrs.org.uk
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‘“:Matters‘

Celebrate the unsung

heroes of our sector!

research modes:~; ~
Reportin the

latest
Impact magazine

Read the report >

Inclusion Pledge?

Seethe full list

Benefits of membership E—

Membership Mark SAGE Research Methods Webinar Recordings

Ensure you download the updated Access 25 acacemic research journals Incraasa your learning in your own time
Mark v and 175, learned content with access 10 a growing number of
professionalism in 2021 from SAGE Professional Webinars.

Tellme more > Tellme more > Tellme more >

Why you should enter MRS
Awards 2021 ]

many of

ut the

Read Jane Frost's newblog >

Our events

Conferences Confes Other

The Future of B2B Health & Fitness 2021 MRS AGM 2021

Research Join MRS's Health & Fitness conference NOTICE IS HEREBY GIVEN THAT THE
A R gt e S ST t0 examine how the pandemic has SIXTY-SEVENTH ANNUAL GENERAL
AT ey transformed the way consumers think MEETING of the MRS Members of The g
about and invest in health and fitness. Market Research Society ("the Society”)
Examine what the implications are for will tske place at Spm on Tussday
health focused brands in terms of 28 September
engagement, services and strategy. Hear
how brands are using insight to keep up
with the evolving requirements of post-
Covid health consumers.

Thursday 06 May Thursday 20 May Tuesday 28 September
online online Webinar
09:30-17:00 09:45-16:00 17:00-00:00

MRS homepage
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Home Resources  Video Library

| Video library

Company Partner Directory Topics Standards Training/CPD Events Resources O

MRS publishes a wide variety of content including face-to-face interviews with leading
industry figures, and keynote speeches from conferences.

MRS also publishes a range of member only content including webcasts and presentations which is

only available to individual me s and MRS C

MRSpride :-TRANS PLATFORM

= MR:S: F:>ride
Eiie

MRSpride - Advocacy, representation,
insight - June 2020

Presented my Michael Brown

Conclusions:

Fast-Forwarding Research: How
Covid-19 has reset the customer insight
function

>

“Check your privilege”
Peogy Meintosh )

Ineniboctunl influonces

Inclusion, fragmentation,
connection: Research looks inward
to reach out

LQ_] Content for MRS Members and
Company Partners only. Sign in or

become a member today.

Covid-19 diagnosis rates

Covid-19 and race: protecting data or

saving lives?

IJMR Lecture, delivered June 2020 by Richard
Webber and Trevor Phillips.

Video library page on MRS

AMA DataSet Limited
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&iain barker @

MRS Editorial

A Dsshbosrd

@ Content

e S e
1218 ften tems ) tems 546 e fck to Eait

3 Pages
CRE IR Vb PutksRn
574 tems 3 tems 57 ftems 18 term 50 tems

# SupportingData

_ e

81 Rems 0 tem

& Administration

e it - SR
14.958 e

5 3 items 505 tems Click to Edit Click to Ed
& SiteSettings
Homepage Hero MRS Websites Navigation
Eat 8 ftems Ciick to Edit

€ 2021 The Market Ressarch Saciaty, 18 Narthburgh Swaet, Londen ECTV 08

MRS website back end admin system

828 Mrs Editoral

A Dasnbonrd /B Events / EventEdi

Evonts  TrainingTypes  KoySposkors  EventVenues  Sponsors  Toam Profiles

Eventname Geodemographics In 3 digital age info | Guotes
Paragraph FEANMBREI R = | E| =
subheading AME “m., ational information for customer analysis and oniine & Gasery | Promo | viieo |8 l[m~ T & | @ N
marketing
T o
URL geodemographics-in-a-digl m Registration from 1pm
g . . Seminar from 1.30pm to 5pm
Selact died V itwould be natural to imagine that hasnow I
- in view of the big data that companies can access on individual consumer
Everttype Conferences I purchases, transactions and online browsing behaviour.
Eventverue MRS ks Yet geodemographics has adapted itself for the digital age, and is increasingly
being recognised as a valuzble source for online marketing, alongside its more
Herolmage Roling, u} traditional off-line applications
This seminar will explain how these transformations are taking place. Four main
themes will be discussed
_ 4 is being appiied for
| @ Gallery ]‘ <! advertising
A theanalytics approach used by retailers
Blockimage Census.jpg
4 Theoppor f Itime, for location-
enabled targeting
AE what for
| ot .
Al geodemographics?
[ @ Gall j e S The seminar will close with a panel session to discuss issues arising from these
Booking Information
IMIS Ik (signin)
Exernalnk
Hide bookingnk 01 e Company Partner msg u}
On Demand product O Eventtul u}
Pricing
Price Text
E8Date
Fres for CP Members. (=] Freefornon-members o
cre
Early bird - member non-member
Member NonMember
cep.
crooverride shrs v
omitceD Half day (CPDsat 03 hrs) (a]
Dayoverride (2/3)

MRS website back end admin system — content example
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Membership ~ Company Partner

Directory

success
decoded

==.0MG

Find your next agency

Powered by the Research Buyers Guide

Research Companies Viewing Facilities

Company name, keyword or specialism

City, postcode or country 9

Topics

Standards

Training/CPD Events

S

SEARCH

The Research Buyers Guide is the only source of accredited market and social research organisations in the

UK and Ireland. Featuring over 300 suppliers and offering the full range of research specialisms, this is the
definitive starting point for high quality research. Whatever your sector or budget.

Arts and

Automotive
and Travel

Energy
Leisure

My
favourite
suppliers

Manage your saved suppliers

About the
Research Buyers
Guide

Company news
fromacrossthe
RBG directory

Finance

Sector focus

FMCG and
Retail

Healthcare

Find suppliers with expertise in these sectors

BEORAERFE

Media

Public and
Charities

Technology  Telecoms

COMPANY NEWS...

The time is now: the

YONDER

opportunity to get your
business noticed for good

]
|

FOREIGNTONGUES

Search for
companies that
have signed the
CEO Inclusion
Pledge

Download our

best practice
guide for buying
research and
insight

&

Get the 20
minute quote

Top tips for
buying market
research

# SCHLESINGER

Quantitative
Trusted Online
Survey Results

Consumer | B2B | Healthcare

Resources O,

Research Buyers Guide section of the MRS website

AMA DataSet Limited
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Other MRS sites v Help Awards News About MyMRS
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)
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Home Resources IJMR - International Journal of Market Research

IJMR - International Journal of
Market Research

1JMR Home Submissions

Resources The IJMR is the leading and authoritative source of information about excellent
practice and new thinking in market research worldwide. As such, the IJMR provides a

Case studies forum for practitioners and others to share and discuss all aspects of research:
applications, methodologies, new technologies, applications, strategic and

Research industry statistics management issues.

Publications
Itis published every two months by SAGE and is available in print or online to all MRS

Career support Certified members. If your organisation subscribes to IJMR and you have any queries

relating to your subscription please contact SAGE.
On demand - conferences

@ Content for Certified MRS Members and above only. Sign in or find out
how to become a Certified Member here.

Get the latest MRS news

Our newsletters cover the latest MRS events, policy updates and research news. Signup

IJMR homepage on the MRS site

AMA DataSet Limited May 1, 2021 - [0.4]
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Other MRS sites v Help Awards News About MyMRS +
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y.{.. ‘.“ 2+ Matters®

Fair Data

Home Fair Data

| Welcome to Fair Data

Fairdata Fair Data is a global accreditation that demonstrates which companies handle their
customers' personal data fairly. A Fair Data company must meet the

How it works Fair Data principles.

Whoit's for

WE WHO CARE, WIN

Who cares about privacy and personal data?
Consumers do. We do. You should.

Partners
GDPR Fair Data Partners abide by
Partners Core Principles, do you?
GDPR
FAQs
GDPR Compliance

Fair
Data The General Data Protection Regulation (GDPR) is a key piece of legislation which underpins Fair
;‘ A Jit Data. GDPR compliance should be built into your business planning and should be monitored,
D’CC‘_VVC = updated, and improved on a regular basis.

oare Find out more about GDPR on the MRS pages here.

< >

FOR THE CUSTOMER FOR THE ORGANISATION
A trust mark to recognise an organisation A recognisable mark to show that your
that is ethical and transparent about how organisation can be trusted to use this
they will handle your data personal data in an ethical way.

Fair Data on the MRS website

AMA DataSet Limited May 1, 2021 - [0.4]
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Awards About MyMRS v
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'-‘.i.x: Matters”

GKB: Geodemographics Knowledge Base

Home  Geodemographics Knowledge Base

GKB: GeoDems Knowledge
Base

Geodemographics This website is a major database of GeoDems sources, developed by the
MRS Census and GeoDems Group (CGG).

Home

GeoDems is the spatial analysis of people and their behaviour. It includes traditional
geodemographics (the description of people according to where they live, derived from the study
of spatial information) as well as real time geodemographics (which focuses on the analysis of
peoples’ digital footprints in space and time).

Census

The GKB provides a comprehensive directory of several hundred selected websites covering the
SR UK, Europe and many other parts of the world. Each site is checked and curated by members of the
Developm CGG and new contributions are encouraged.
in populati
&migratio
statistics The GKB includes topics specifically devoted to areas of interest to CGG. These include:
Data A .
sources

A Europe (with links to all the national statistics agencies)
Europe

4 OpenData
Geoanalys R

A Real Tirr 2mographics (the k peop! things on )]
Geodemoy

All topics can be found on the side navigation, use the Search Resources function for the full
Open listing
data
Other From time-to-time further sections are added to reflect key developments in geodemographics.
resources
Data In the blog below, expert contributors describe the latest developments in their specialist field.
Protection Recent keynotes include: the History of the CGG, Geodemographics Goes Mobile, the ONS Data
:e{f:g“” Science Campus, and Creating a European Data Innovation Ecosystem
Real time
geodemog Join the linkedin Group or contact us directly

You can join our Linkedin 1p here for updates. For more information on the GKB and CGG or to
< > "

contribute please email: dmrs.org.uk

Search blogs here o,

1-5 of 38 blog posts

Combining footfall from mobile network data and event listings
to predict consumer behaviour patterns

09 March 2021

The MRS Census and GeoDems group champions new thinking and new talent; one area
they have been particularly impressed with is the Consumer Data Research Centre’s
Masters.

How have the dimensions of online/problem gambling changed
due to Covid-19

02 February 2021

The MRS Census and GeoDems group champions new thinking and new talent; one area
they have been particularly impressed with is the Consumer Data Research.

Ricky Taylor and Lan-Ho Man: Using administrative data to
evaluate the Troubled Families Programme

20 January 2020

The Troubled Families Programme is one of the biggest social policy programmes in
government. It costs £920m, is run across England in 149 upper tier.

Geodemographics on the MRS website

AMA DataSet Limited May 1, 2021 - [0.4] 10
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Sample pages from the Research Live (www.research-live.com)

RESEARCH

READOF THEDAY 3 min read

BEING MORE CENSU-TIVETO

SECTORS TOPICS

.‘.‘ Indiefield

Delivering Fieldwork

INDUSTRY WORLD BRANDS

DIVERSITY IN RESEARCH

As we expand our understanding of society, research design must also eVoIve:

Jordan McLaren

NEWS

PROMOTED CONTE?

SIGNIN  REGISTER  ABOUT v

== ALLSECTIONS

NEWS
Ad market forecast to grow this
year

FEATURE
Surfing the wave: Freelancers and
Covid-19

Liam Koy

NEWS

‘WPP merges GroupM and
Wunderman Thompson data units

Kotie McQuoter

e~

Z SHELLEY TALKS'; -
"SCRIPTING & |
HOSTING —; * §

=
by MIS |crous &

=
KANTAR CEO TO LEAVE AFTER
FOURMONTHS HOW ULU
Liam Koy MAS < A UR )
OURB researchjobfinder

The world's Leading job site for research and Insight

Hasson Associates
Research Director
£55000-65000

Hasson Associotes
Data Scientist
£45000-50000

Resources Group

Research Executive - iconic brands, huge
varlety - Fast-paced agency
£26-£28,000 + benefits

WHERE SHOULD FOOTBALL GO VIEW ALL JOBS
NEXT? LISTEN TO FANS
Owen Loverty NEWSLETTER

Sign up for the latest news and opinion.

NEWS ROUND UP You will be asked to create an account
which also gives you free access to
NEWS premium Impact content

Behaviorally hires European VP

NEWS

WEws EMI expands business and client

OBITUARY: ALAN WALTERS teams -
eMPOWER

Pat Dowding NEWS

1
=~

NEws

YOUGOV ACQUIRES FINANCIAL
DATA FIRM

Nielsen launches streaming video
ratings

NEWS

Tobii prepares for Dynavox spin-off

NEWS
New leadership at The Pineapple
Lounge

SEE ALL

Past lessons for today’s researchers

Revolutionise your global
research processes with
EMPOWER's insight localisation
operations.

Discover seamless
technological integration
and expert consultation for
accurate, actionable and
accessible global insights.

e
Peter Bartre TP .
cesaen Visit the site
NEWS NEWs NEWs
Kantar CEO to leave after four Deloitte launches Al service Kantar acquires Numerator
months Liam Kay
Liom Koy

MRS WEBSITES v

Q

The homepage of Research Live

AMA DataSet Limited May 1, 2021 - [0.4] 11
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Sample pages from the MRS annual conference site (Impact 2021 - www.mrsannualconference.com)

16 18 March 2821 | A digital ev

vent

watch on domand

an-d

VY B/ O M A

ReCcoNery 16716 Mat oh

This conference has now taken place

but all 56 keynotes, debates and case
studies are available to:

Speakers

Keir Starmer Dr Camilla Pang Tamara Rogers
Leader ot the Labour Scientist and author of Global cHO
Party “Fxpl s GSK Consumer Healthcare

ol

Sir David Spiegelhalter Elaine Rodrigo Andréa Mallard
Statistician and author Chief Insights & Chief Marketing Officer

Analylics Officer

Pinterest
Reckitt Benckiser

>0 KRR}

BRANDS SPEAKING AT IMPACT 2021

Watch highlights from
previous conferences

7~ 3 " L
(% panone "o %% Direct Line >

The homepage of Impact 2021

AMA DataSet Limited

May 1, 2021 - [0.4]
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Sample pages from the Recruiter Accreditation Scheme (ras.mrs.org.uk)

Recruiter Accreditation Scheme

Home Training Modules Assessment Resources About FAQs Login %)

ing Modules

© 2021 The Market Research Society, 15 Northburgh Street, London EC1V OJR
Terms & Conditions | Privacy and cookies | Contact

The Recruiter Accreditation Scheme homepage

AMA DataSet Limited M May 1, 2021 - [0.4]
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Sample pages from Research for Small Businesses (www.researchforsmallbusinesses.com)

Research  for small businesses.

eeeeeee

Market research is for every business

hava a ot s

trzm
il 08 U g5 emcback

The answers we found were the
ones that we needed to take us on
the next stage of the journey...

Quinton Richards
Verenigma

How can market research help your
business?

Tips and case studies

VINHOOD's approach to
agile marketing research

Profiling wine consumers

How to get quick and high
quality consumer feedback
for your new product

Nadia Morozova with 5
research tips for start-ups

Seeall

Find a research provider

R T g - |
g::l'::%vnence Z ?
o Matters: C) Whycatcher

Research__for small businesses

o~

The homepage of Research for Small Businesses

AMA DataSet Limited May 1, 2021 - [0.4]
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Sample pages from the MRS Annual Survey (www.synygissurveys.com)

Progress Bar Annual Survey 2020

Contact details
Turnover 2019/2020 Thank you for taking part in the MRS Annual Survey 2020

UK staff as at 31 Dec Please enter your company name and contact details
Turnover type 2019-2020

Qual t/o by method 2020 Your company hame: ‘

Quant t/o by method 2020 .

Other t/o by method 2020 Contact name: *
Clenthipe 2020 Telephone number: ‘
Client sectors 2020

Pro Bono Email:

Business expectations
Carbon Calculator

View/submit/print/save If you wish, you may complete the survey in stages:
your return the system saves your figures dynamically as they are

entered.
!5 MRS

e

©2021 The Market Research Society, 15 Northburgh Street, London EC1V 0JR

Sample input page

AMA DataSet Limited M May 1, 2021 - [0.4]
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Sample pages from the Research Buyers Guide publication

H THE MARKET RESEARCH SOCIETY (MRS)

About MRS

MRS 5 the vrorld's leading authority on
rescarch and business intalligence MRS s

3 vem; tase

veist-odeep

e e ot v b ey,

ISt (e - dprcided
il el o s i, b

2k anclLrde stancicnd

gtice o st
dad

e
fCladus

comorconuuc: Reguiations and Guidelines
R Cortorst Coseia

Comoany| Fw\nerwmplmmsl’rmduv
1om sccatediag. latins
.Oere's esu.r. tesbytheM e

B ]
Petloar Comaainte prosachre

st

Scietn
el S e

272318 12:56 |
. by Onlire Sereratier

canumnts

Ashbrook Research & Consultancy
Ltd

MRS Evidence

t‘lﬁ.\: Matters™

pany Partner

Address: Workforc
Floor b, 52 $t knoch Square, Glasgow,
Stratnclyde G 4AA

Tel: ~44 (141 226 379

-5
Emplovsa Profile: Adimin/Suoport staff 1,
Executive/Research Staff 2, Data proces:
Fietd mrmgm/mamsws 1

Senior Contacts:
Cr David 3reoks C
Establishment Date: 1936 Janet Brig e MMRS

RS (Managing Director),
(Direcion)

Accredited Standards: IS0 5

MapxeT Sectors
Eeucation] Iraining * Evel
Macia » Online * “ropertyCerstruction,
Travel{Tourism

Conferences + GovernmentiLecal Authority » Healtircare  nzarmetyNe
Housing * Public Senvices/Utiities * Spor/Laisurejans *

Areas of Expermse
Ackerlising + Sranc/Branding + Business-1o-Business » Consurner » Cusiormer Salisfaclion »
£-Commerce « Zaloyee Rasaarch » Opinion Paling » Product Testing » Secial Rescorch

Researon Services
Deoth Incerviewss + Even: Evaluation * Group Discussions/Tecus Groups * In--ome/Joorstep

s + Pestal Ressarch + Qualitalive + Guanticat 4l Intsviews »
s + Telephone Interviewing * Tracking

Tatulation & Analysis

PARTIGANY Seecites
fUnwersiry Stuclencs « o+ Kids * Mature/Midlie « ersiParents + Single
Parents * Unemployed * Women » Youth/Teens

Researc Locamions
UK+ Worlewide

Quality, reliability, value for merey. ~hese values are at the care of our philssophy. Good rarkel
resaarca s all abaut asdng the right pecple the right questions. Az Ashibrack, we wake pride in daing
just that in dalivering tailored rescarcn selutions to mact the specific raguirtmants of ezch client.

wic alss take pride in having boen an Approves Supplicr an the Scattien Govemment's two Marketing
Serices Frameswork Agrocments batwoen 2003 and 2CT7, 2nc in being e of only five rescarch
companies 3opointad in 2017 to the Scottish Goverment's current Framework for the Frovision of
Market Research ices for a peniod of four years.

e chtgsgicaco 209

MRS — The Market Research Society

AMA DataSet Limited
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Sample pages from the website Foundation for Learning

MRS, u Learning Centre
"?j:r, Matters™

Foundation Course in Market Research > Market researchin practice

Market researchin practice
> Analysingdata
» Reporting and communication

> Market research sector

Once all of the data has been collected, the researcher’s role is to work out what it means and how it addresses
the client's problem or needs, then present the findings and recommendations to the client.

In this section, we look at the work invelved in analysing data and preparing presentations so that the client gets
a clear understanding of what the data means for them.

We also lock at the market ressarch industry itself: how itis structured, some of the key institutions invelved,
and, vitally, the role of MRS in supporting ethical practice and professional development.

Sample Learning Centre Page

Review your progress Certificates

26% done (13/51) =Notyetvisited = Visited \When youhave completedthe
course you can download and print

e

Basics Tell me more
Thinking
Have ago
Testyourself

Research objectives Tell me more
Thinking
Haveago
Testyourself

Research design Tell me more
Thinking
Haveago
Testycurself

Research methods Tellme more
Thinking
Haveago
Testyourself

Course Progress

AMA DataSet Limited May 1, 2021 - [0.4] 17
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Mock Exam

28+ Personal Profile

Question1of10

A censusis research carried out on:

an entire population of interest
a large quota sample of the population of interest
the majority of members of the population of interest

OO0 0O @

alarge randomly-selected sample of the population of interest.

Question 2of 10

Who has ultimate responsibility for ensuring that interviewers use personal data in accordance
with the terms under which it was collected™:

theclient

the data controller

the data processor

O@® O O

the participant

Researchers who conduct or commission market research for their own organisation are called:
Internal researchers
Clientside researchers

Commissioning researchers

N < NENE

Organisational researchers

v Check My Answer

That is not the answer thatwe have, try again or'Reveal answer'.

Answer:

Clientside researchers

A cormpany is conducting research into the effectiveness of its recent marketing campaign. This is an example of:
Communications research
Customer research

Distribution research

EREN NN

Productresearch

' Check My Answer

Test your knowledge

AMA DataSet Limited May 1, 2021 - [0.4] 18
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Summary

Software as a Service (SaaS) From back-ups to user access, we fully support your
solution.

Hosting and Support Our dedicated servers provide high availability access to
your solution.

Bespoke Enhancements As the software manufacturer we are able to make quick
and efficient enhancements to the solution.

Implementation and Configuration We fully support your software project from setup

through to training and launch.
Typesetting and production service Fully trained in-house typesetter and production control
to help with the day-to-day running of the system.

High speed pagination Documents can be typeset concurrently up to 500 pages
per minute in the background.
Consultancy Services We use our experience gained from hundreds of projects

to ensure the right solution for your business.

AMA DataSet Limited M May 1, 2021 - [0.4]
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